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Abstract

This study takes the Crybaby intellectual property (IP) under Pop Mart as a case
study to explore the mechanisms through which consumers’ emotional connection

influences consumption tendency. A semi-structured interview method was employed to
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collect data from 30 participants (15 Crybaby consumers and 15 non-consumers). The

data were analyzed using three-level coding to identify the dimensions of emotional
connection and its influence pathways on purchase decisions. The findings indicate that
emotional connection significantly affects consumption tendency through three key
dimensions: emotional value, social identity, and IP personification. In addition, differences
in consumers’ understanding of the IP’s narrative content serve as a critical moderating

variable.

Keywords: emotional connection, emotional value, purchase decision, buying behavior
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THRERR R 5L “ISEMME AL BB - B 1R A R, Sha il 1P A dr A, A
T A5 E N

P SCAIEBC SN AERRSR T aRAL TP IEARJEE (AN T IAL ), FE A R T T 37 IR A 80
HFEHAT TR G, SCHURE RIS FRS VA .
R FCTT [7]
Lo BARISE: I KRR 1) 6 R 2, B RO 1 = 28 P2 AL e HL R B b 17 ) o ik
2. BEAGEEEL: WHARSCUHE R T (WRIE vs. KSR TP HEGERKIEN R, WER
el AR PR3 B
3. BORMKEEWITT: S5 GRS BN SR, PRITH E X 1P JB 55 g fpp 22 S Nl
i, AT BT SR o
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